
a d v a n c i n g  p h i l a n t h r o p y  t h r o u g h  n o n p r o f i t  c o n s u l t i n g  a n d  t r a i n i n g

Continuing Education is an
important component of the
fundraising profession. Not only
is it necessary to stay current
about developments in the 
profession and update your
skills, but it is crucial for 
those who want to advance in
their careers.  

While many of those in our
profession for a number of years
had no opportunity for formal

education, many courses are now available for full time 
students to acquire a degree in fundraising or certificate 
in development. 

Technology – the theme of this newsletter – has played 
a major role in enhancing the continuing education 
opportunities available to all of us. Internet searches can

In the past quarter century, technology has evolved at
such a rapid pace that it has continually re-shaped both the
office and the home. From VCRs to DVDs, CDs to digital
audio tape, fax machines to personal computers, cell phones to
e-mail, cable to satellite TV to XM radio…the world is a very
different place than it was when there was a TV antenna on
every roof and no microwave oven in the kitchen.

The development office has 
not been immune from these 
vast changes. Indeed, technology
has affected nearly every aspect 
of the fundraising process – 
from identifying prospects, to 
communicating with donors, to
managing the gift process.

In fact, Linda Lysakowski’s President’s Message in this
issue discusses online training and a new apprentice-
ship program offered by CAPITAL VENTURE.

Technology and Fundraising…Opportunities and
Challenges for Development By Joseph Swope and Theresa Jackson

Every person in this profession has
had to adapt to both the opportunities and
demands that technology has created.
Communications and donor software 
are just two areas that have evolved at
warp speed.

Technology and the Communications
Process

The communications process has arguably been more 
fundamentally changed by technology than any other 
function. Just a short perusal of the most pervasive new 
technology suggests that nearly every new tool is primarily
designed to enhance communications.

The operative word is speed. Watching 
television coverage of the recent conflict in Iraq that
featured “embedded” reporters highlighted the
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President’s Message By Linda Lysakowski, ACFRE

CAPITAL VENTURE introduces online apprenticeship!


